
Email _______________________________________________ 

Web Address _________________________________________ 

Contact Phone ________________________________________ 

Fax _________________________________________________ 
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Company ____________________________________________     

Address _____________________________________________           

City/State/Zip ________________________________________  

Emergency Phone _____________________________________ 
 
By ________________________________ Authorized Signature _____________________________________ 
 
SATURDAY, OCTOBER 24 from 9 AM – 3 PM at the Cuyahoga Valley Career Center  
Sponsorship Booth Space* Advertising  

��  $1000 – Includes larger 8’ x 8’ 
booth space, logo or mention 
where applicable in all Expo 
Marketing , web banner ad, an 
8” x 5” Ad in the Program, 
Mention in TMS ad (by Aug 31) 
& 200 Show Postcards.  

��  $500 – Includes web banner, 
sponsor Mention in Expo email 
and on the web, Mention in TMS 
ad (by Aug 31), a 4” x 5” Ad in 
the Show Program & 100 Show 
Postcards.  

All booths include: 8’x 6’ Booth 
Space, Pipe & Draping Backdrop, 
Table Covering and Skirt, an 
enhanced listing in the Show 
Program, & 50 expo date cards. 

��  ___$175 Member 

��  ___$225 Non-Member 

��  ___$125 Nonprofit 

��  ___$100 4’ Round Table 

Full-Color Show Program 

��  8” x 5” - $400 

��  4” x 5” - $240 

��  4” x 2.5” - $125 
 
Other Show Promotional Opportunities 

��  Your 4’ Banner on Stage $50 

��  Square 120x120 Web Page Banner - $50 

��  Link in one Show email - $50 

��  Town Money Saver Chamber Ad - $75 

��  Valpak Advertisement $2500 per 100,000 
Add-On Items: 

��  $25 Electricity 

��  We will bring our own professional table covering (to the floor) 

��  We’ll participate in the Booth Trick-Or-Treating  

��  Good Company Spot $700 

��  Website special offer page $75 

��  See us at the show Postcards $10/100 

��  Special Show Business cards $99/2500 

Donations: 
Prizes for Contests ($50/$100/$200/$300 1st – Door Prizes 
 
Item ______________________ Value _______________ 
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�

 �� �Check here to volunteer 2 hours and meet other members!   

 Visa/MC/AMEX/Disc __________________________________________ exp. ___/___  Check Attached 

 Name & Address on Account_______________________________________________________________ 

Please make checks payable to CMS and mail to PO Box 470693, Broadview Heights, OH 44147 

 
Fill out and fax to 440-546-2657 Questions? Contact Jeri at 440-546-1676 or E-Mail info@ssgoshow.com 

Please read and sign the attached Vendor Agreement.   A complete Vendor Information Packet follows.  All refunds subject to 
a 10% fee.  No refunds after September 21, 2009.  Late registration begins September 20, program listing deadline Sept 30. 
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Thank you for joining us at the South Suburban Consumer Expo in ’09 – Let’s GO! 
 
On the following pages, you will find: 
 
®  Release form to fax to (440) 546-2657.  We will check you in during set up with your release form. 
®  “How to Profit from your Expo” tip sheet.  
®  Display Letter for your counter to let area consumers know about the expo and events (May be replaced as 
events are finalized – we’ll keep you informed) 
 
Setup is Friday:  5:00-7:00 PM or Saturday 8-9 AM Tear down begins Saturday no earlier than 3:00 PM.��
 
You may park behind the school to unload.  We will have shopping carts and helpers if you need them.  After 
unloading the day of the show, please park your car in the furthest parking lot.  It will be marked.  Please 
do not park directly in front of the entrances to the school.  Those lots will be reserved for the handicapped and 
show attendees.  We will have a parking shuttle running during show hours to all the parking lots. 
 
Your show program listing will appear exactly as given on your registration form, in the format 
Company, Phone, web address, unless you notify us of changes.  
Your full listing is limited to 100 characters. 
 
A map to the Cuyahoga Valley Career Center and the expo layout may be found at www.ssgoshow.com. 
 
Thank you again and we look forward to seeing you at the show. 
 
 
 
 
 
 
Mike Gorman      Jeri Vespoli 
President      President 
Brecksville Chamber of Commerce   CMS 
 
 
 
 
 
 
 
 
 
 
 

Collaborative  
 

440-546-1676 
 

Brecksville Chamber  
of Commerce 
440-526-7350 



 
 
 
 
 
 
 

 
 
 
 
 
 
 

Sign and fax to 440-546-2657 before the show. 
 
 

RELEASE AND INDEMNITY 
 

 
The undersigned agrees to release, indemnify and hold harmless Collaborative Marketing Services 
(CMS/producer), the Brecksville Chamber of Commerce, the Cuyahoga Valley Career Center and their agents 
and employees from all liability, claims or damages, whether to person or property, relating to or arising out of 
the South Suburban Consumer Expo ‘09 (the Show). The undersigned further acknowledges that they have their 
own insurance, which in amount and coverage will insure against any claims arising out of the undersigned’s 
activities at the Show. By accepting the assistance of volunteers, agents or employees during this activity, the 
undersigned further acknowledges and agrees that the volunteers, agents and employees will not be held liable 
for any loss or damage in providing such assistance.  The exhibitor shall be responsible for payment of the total 
exhibit space rental fee whether the Show is cancelled, delayed, or relocated, in whole or in part, as a result of 
riot, strike, civil disorder, act of war, act of God, or any other cause of any kind whatsoever that is not within 
the producer’s control. The undersigned is solely responsible for complying with any laws or regulations that 
may apply to their activities. 
 
 
Company _________________________________________________________________________________ 
 
_____________________________  Signature__________________________________ 
Date  
      Print Name________________________________ 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Collaborative  
 

440-546-1676 
 

Brecksville Chamber  
of Commerce 
440-526-7350 



 
 
 
 

 
Trade Show Tips 

 
 
 
Following are some tips taken from the Ohio Chamber , the International Association of Fairs 

and Exhibitors, and experienced marketing professio nals.  
 

�� Entertain and excite them to help them remember you. 
o Freebies are fun.  Advertising specialties such as imprinted pens, hats, mugs are a great ‘take away’ item 

that will remind prospects and customers of your business.   
o An entertaining video or attention getting pictures at your booth can attract attention and further imprint 

your brand on their minds. 
o Giveaways make a great memory…be the one who gave away the IPOD or Color TV!  Hint:  Partner with 

a business in your area who sells an item that compliments yours and promote them as the giveaway 
provider in exchange for a giveaway donation.  

�� Whenever possible, be in front of your table, not behind it. 
�� Collect information for follow up, and then FOLLOW UP. 

o Use a raffle, email newsletter sign up or free info rmation offer  to collect information  that you can 
use later, such as name, address and email, to follow up with prospects from the show. 

o Maintain prospects and customers you gain at the show in your customer information system and stay 
in touch with them!  It can take as many as seven separate GOOD impressions and calls to action to 
achieve the desired action.  If you have not used valuable information, offers or goodwill to stay in touch 
with leads from the show, you will have wasted them.  Contact one of the many local marketing, database 
and advertising specialists in our area if you need some help! 

�� Use the show’s appeal and shared advertising to get even more exposure. 
o Add additional branding messages, coupons or what’s in it for them messages in the show’s Full Color 

Postcards or Program.  
o Send press releases about what you will be doing at the show to local media! 

�� Learn more about your clients’ and prospects’ expectations.   
o Ask, don’t tell. 
o Get feedback about your products, services and image with leading questions like 

�� What have you heard about ABC Company? 
�� What do you think of our xyz service? 
�� What have been your experiences with this product? 
�� What are you looking for in a supplier? 

�� Keep it short and keep it about them, not you!   
o Write a script that briefly and accurately describes how your product or service helps your customers 

and prospects.  I.E. What’s in it for them?  
o Studies show the human brain can remember just seven pieces of information at a time. 
o A good presentation should take from one to seven minutes, depending upon the objective and the 

interest of the prospect. 
�� Be prepared with answers to questions and objections. 

o Practice (have your employees practice) your short script, including answers to objections and questions 
that may arise. 

�� Walk around! 
o Research your competition. 
o Gain valuable creative ideas.  
o Locate potential new suppliers.  
o Initiate cooperation and alliances with other exhibitors whose businesses compliment yours!  

 
 
 

An event by the Brecksville Chamber of Commerce www.ssgoshow.com…info@ssgoshow.com 
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